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Better Than the Real Thing 
Flexible Packaging Structures Mimic Coffee Pots, Baby Food Jars and Canning Jars.

Can I Brew You a Cup of Coffee?
Nature’s Coffee Kettle is a coffee brewing system for campers, hikers and coffee connoisseurs. 
Now their updated spouted pouch from Flair Flexible Packaging helps Nature’s Coffee 
Kettle better communicate their unique brewing method and the freshness of their custom-
roasted gourmet coffee.

“The technology is clearly in the bag,” said Matt Hustedt, 
founder of Nature’s Coffee Kettle of Omaha, Nebraska. 
“Our customers brew 32 ounces of gourmet coffee when 
they are on-the-go. We needed a package that attracted 
not only outdoor enthusiasts, but people who really care 
about drinking delicious coffee.”

To use Nature’s Coffee Kettle, a user pours hot water into the pouch and 
through a proprietary self-contained filter pack filled with freshly roasted and 
ground coffee. After a few minutes, grasping a two-finger die-cut handle, he 
or she pours the drip-brewed coffee through a second spouted opening to fill 
his or her mug. The insulating properties of the custom engineered multilayer 
flexible pouch allow the user to safely handle the pouch even when boiling 
water is poured inside. 

Nature’s Coffee Kettle packaging upgrades include new photo-quality full 
coverage graphics, an ergonomically improved die cut pour handle, curved corners and an enhanced coffee filter.  “We 
make Nature’s Kettle in seven different coffee varieties, and all of our coffee is 100 percent Columbian and freshly roasted 
here in Omaha,” Hustedt said. “The portability of the package is unique, but what will keep customers coming back is the 
taste of our coffee. Now our packaging does double duty, as a kettle and a billboard.”

A newsletter for customers, representatives, and friends of Flair Flexible Packaging.

The package in which a product is sold or used has evolved to be part of the product itself.  Gone are the days when 
consumers had to merely muscle past cans, jars, bottles and boxes to access their goods. Today, how products are packaged 
significantly influences their shopping choices. Consumers seek out value-adding packaging that augments convenience,  
lessens bulk and preserves freshness.

In this edition of FlairMail, we take a look at three creative and functional flexible packaging structures that were created to 
replace the real thing; that is, a traditional delivery system that became comparatively inconvenient, costly or less effective.
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Vintage Canning Jar Design 
Tricks the Eye, Pleases the Palate
Artisanal foods manufacturer Le Grand of St-Joseph-du-
Lac, Quebec, has become known for its pesto products 
that come in a pouch. Their newest offering is disguised in 
a deceptively realistic old-fashioned canning jar, complete 
with a hand-lettered tag attached with a cord. “It’s become 
a significant brand identifier,” explained Chris Shadbolt, vice 
president of sales and marketing for Le Grand. “Our switch 
to stand-up pouches over the last several years has enabled 
us to design amazingly eye-catching packaging. And the 
pouches do an excellent job of keeping our preservative-free 
pesto and sauce recipes fresh and delicious.”

The savory pesto and aromatic pasta sauces by Le Grand are 
a perfect fit for the creative collaborators at Flair Flexible 
Packaging, the manufacturers of the faux canning jar shape. 
Shadbolt explained, “The vibrant imagery of the package 
ensures our customer that our new dairy-free vegan creamy 
pasta sauce, known in Canadian markets as rosée, will be 
equally dynamic. The rounded shape when filled and the 
almost three-dimensional optical illusion of the tied tag and 
cord make people look twice. That means our packaging is 
doing its job perfectly–grabbing people’s attention.”

The 300 ml stand-up microwaveable pouch features a 
die-cut tear-off cap with crisp photo-quality graphics. The 
three-layer laminated structure is formulated to minimize 
oxygen transfer and maximize product freshness and shelf 
life.

The dairy-free vegan creamy pasta sauce (rosée) was 
launched in Canadian markets in February and is expected 
on American shelves in September. 

Homemade Baby Food is 
Squeezably Easy
Parents can now conveniently package homemade pureed 
baby food into easy-to-use, minimal-mess fitment pouches 
thanks to a new line of U-Fill Snack Pack ™ Fitment 
Pouches from Rowan U-Fill Group, Cincinnati, Ohio. 
Pureed food is poured or spooned into a resealable pouch. 
The top of the pouch is equipped with a spout for older 
children to self-feed or parents to neatly squeeze food 
onto a spoon. Complete with write-on labels for noting 
dates and contents, the freezable 98mm x 169mm (4oz) 
multilayer laminate pouches are entirely food safe and 
BPA-free. 

Flair Flexible Packaging worked closely with Rowan 
U-Fill Group to create a pouch that is both safe for young 
children and also convenient for parents. 

Steve McDowall, U-Fill co-founder, designed the Snack 
Pack™ to empower parents to nutritiously feed their 
children with baby food that has been made at home.  
The multilayer laminate structure limits both light and 
moisture transmission to keep food 
fresh longer. Currently sold online in 
10-, 20-, 30- and 50-pack units 
at www.Ufillsnackpack.com, the 
pouches arrive safely equipped 
with a 8mm choke 
resistant and tamper-
evident cap. 

These three examples show how Flair engineers and graphic 
artists are intensely creative about making revolutionary 
improvements to storage and packaging techniques that 
have existed for generations. If you or a customer is asking 
“Is this the best we can do?” when it comes to packaging, 
issue the challenge to us. We take your design ideas seriously 
and partner with you to create a flexible package that’s even 
better than the real thing.


